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THE NUMBERS

GSMA Intelligence

Who are we, what do we do, and what do we know?

GSMA Intelligence is the definitive source of mobile industry insights, forecasts, and research, used
around the world. Our insights cover every mobile operator, network, and MVNO in every country

worldwide.
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7/10
of Forbes’ Top digital

companies worldwide, rely on
our data and insights

50m+

individual datapoints covering

everything from operational to
economic

4,600+

networks tracked, spanning
every country

9/10

of the top Telecoms in the world
work with GSMA Intelligence




he 5G Era: A

do you recall the original 5G use cases?

From the outset — long before any 5G networks
went into operation — the core use cases and
requirements were well-understood.

« eMBB
e mass-scale loT
e critical communications

The vision was to create a multi-purpose
network which could support increasingly
demanding consumer requirements while
opening up new enterprise opportunities.
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he 5G Era: Success Story?

Incredible uptake is undeniable, by a large margin over other mobile broadband techs

At roughly 20% global penetration, 5G has been
rolled out — and adopted — faster than 3G or 4G,
thanks to various factors.

« spectrum availability
» (affordable) device availability
» understood value prop

This is, of course, a consumer success story. It
doesn’t necessarily reflect a business success or
point to enterprise momentum.
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The 5G Era: Failure?

5G has helped operators meet traffic demands, but revenue generation is a different story

o TELCO ARPU / DATA TRAFFIC

™
aors 2023 vs. 2024 change [
- ?
a0 .. . 2. il B
*"I‘ ~Ix ‘,L. &

F
. ;
-20%
m = m m m m = m m m m o W = WM o = = w oW m = == m = m m W = W == w m m = — m m m v
g 2 £ 2 I £ 2 T £ w & = T 5 2 4 E = 3 e B = B g & 7 T E 2 5 22 2 &~ 5 B som B E 2 £ 2 85 B E Z E 4G
= 8 £ @ § = = 5 £ £ §8 8 2 = &= 2 3 EF 5 & 2 2 2 5 5 8z 4 =2 B § g E 5 £ E = 5 2 3 5 8 2 & £ 3
U = § £ g 2 3 2 £ 2 =3 E ®§ w ® & g o & 9o = m — 8 % w 9 W £ §F 8 3 5 E gL g fE W 2w a 5 B 2 F W o<
w= L m = = gl [ A .M = ] o F =] - = = H 3 = k= o o = E = = E = = a = o
o 5 = 5 = - 3 & = £ T 3 72 £ W 3 a F o= E & 2 F £
B 2 5 5 : - - 2 e g 5 -2
£ Wwoog = g T & = E g E g =
. = L]
E ] = S a [
i) = I 'E P m
o & 5 = - =
= 3 & = E B
] 2 = &8
E £ T
] =1
GSMA

Intelligence



The 5G Era: Big Question

whether on 5G, 4G or 3G (2G even) the question is the same

How do we penetrate the B2B opportunity...
...in order to monetize network investments?
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Understanding the CIO: what, when, who?

4,200 enterprise decision makers. 10 sectors. 21 countries. one massive set of insights
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Understanding the CIO: what themes did we tackle?

by vertical, region, country, org size, state of digital transformation

What are the primary Which vertical sectors Which countries are

Digital : d'wth?tt,s th? statet_of , Objectives driving digital  are leading on digital leading on digital
transformation Igital transrormation: transformation? transformation? transformation?

Which vertical sectors Which vertical sectors

How much will Which technologies
will spend the most on

Spendmg digital transformation? financial spending?

:5 ’ Financial enterprises spend on will have the greatest will spend the most on
digital transformation? each technology?

What technologies What are the main What are the main

C, Enabling What's the state of iLeepgfséég;pgg?nitt;? benefits of using each  deployment challenges
9 technology? for each technology?

technologies adoption? _
transformation?

Who are the preferred Who are the preferred How do MNOQOs What do
with companies expect

: suppliers for each - .
E@ Suppliers digital transformation , SURPIETSIOTAIGNS other suppliers? from MNOs?
technology? ' ' :
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Understanding the Verticals: who cares most?

fintech, utilities and media/entertainment stand out (sort of)

Enterprise Verticals:
Use of Digital Technologies and Spending Prospects

Financial Services Utilities / Energy Media / Entertainment Manufacturing Healthcare Transportation / Automotive / Mobility Retail Public Sector Agriculture, Forestry
Logistics

GSMA
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Understanding the Verticals: who cares most?

LAGGARDS, : emerge when comparing tech use and spending

Enterprise Verticals:
Use of Digital Technologies vs. Spending Prospects

Media / Entertainment
O Financial Services

Public Sector .
O Utilities / Energy

Retail
Automotive / Mobility

Transport / Logistics

Spending on Digital Transformation

Healthcare

Manufacturing
Agriculture, Forestry

Use of Technologies Enabling Digital Transformation
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Understanding the Verticals: where does the US fit in?

across all verticals, US enterprises are more advanced — but with a future orientation

TECHNOLOGY OBJECTIVES SPENDING
s of feeh aneliing (ransfermeEde) (digital transformation plans and (current and future spending
9 priorities) plans)
M USA © Global M USA ® Global B USA © Global
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ransformation Objectives: what do enterprises want?

bests , but security comes out on top

Digital Transformation Objectives:
Priority Outcomes and Goals

Enhance Security | INEEEENCSONNNNNNNENNE YT |

Grow Revenues | [IEENCOGNNNNNNENNEFT70 |

Enhance Customer Experience | || IIGTKGNGEGEEEGEGEGEGEGEGEGEEE A |
Strengthen Competitive Position | || EGTKGNGEGEEEEGEGEEEEE |
Improve Business Agility || IEGTGENGEGGEGEGEGEEEEEEE

Meet Regulatory Requirements [ NNENGEEEREEEEEGEEEEEE
Reduce Costs | TT7

Support Sustainability Targets | G2 |
Move into Adjacent Markets || IIGEENEEEEE 2 |

B Extremely important

GSMA B Quite important
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ransformation Spending: how will digital be funded?

there’s a lot at stake with most industries planning to spend ~10% of revenues
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5G Transformation: what do enterprises want from 5G?

people want what 5G promised (better connectivity and security) to support cloud ops

5G Capabilities: Enhanced security 8% |
Importance to Digital Enhanced conectiviy % |
Transformation Objectives

Greater cloud-network integration 9% |

Private Wireless Networks 11% I
5G FWA (fixed-wireless access) 39% 11% I
5G loT (URLLC, mMTC, RedCap, Sidelink) 41% 12% I
Greater integration with satellite networks 13% I
Network API exposure 43% 14% I
Edge computing 43% 14% I
Network Slicing 46% 15% I
Open networks 7% |

® Extremely important m Quite important

GSMA Neither important nor unimportant Not very important

Intelligence ® Not at all important ® \Wasn't aware of this potential benefit



5G Transformation: what do enterprises want from 5G?

people want what 5G promised (better connectivity and security) to support cloud ops

5G Capabilities: Enhanced security
Importance to Digital
Transformation Objectives

Enhanced connectivity

Greater cloud-network integration

Private Wireless Networks

5G FWA (fixed-wireless access)

5G IoT (URLLC, mMTC, RedCap, Sidelink)
Greater integration with satellite networks
Network APl exposure

Edge computing

Network Slicing

Open networks

® Extremely important

GSMA Neither important nor unimportant
Intelllgence ® Not at all important
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5G Transformation: what do enterprises want from 5G?

people want what 5G promised (better connectivity and security) to support cloud ops

Network APl Use Cases:
Which network APIs and API use cases are most important?

| GLOBAL USA

Fraud Prevention 1 1
Network Performance Optimization 2 5
Online Payments, and Billing 3 2
Customer Service Personalization 4 3
Device Status 5 4

loT Remote Control 6 6
Content Delivery 7 7
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Digital Transformation: what about Telco Priorities?

connectivity in support of cloud services is spot-on — but edge can’t be forgotten

Enterprise Services:
Top Telco Priorities for B2B Success
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What does it all mean?

= (x) =

For Suppliers For Operators For Enterprise ClOs
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What does it all mean?

= (x) =

For Suppliers For Operators For Enterprise ClOs

GSMA FRENEMIES?
Intelligence




GSMA

Intelligence

gsmaintelligence.com @GSMA




	Slide 1: The CIO Speaks Taking the Pulse of Enterprise 5G
	Slide 2: GSMA Intelligence Who are we, what do we do, and what do we know?
	Slide 3: The 5G Era: A Trip Down Memory Lane do you recall the original 5G use cases?
	Slide 4: The 5G Era: Success Story? incredible uptake is undeniable, by a large margin over other mobile broadband techs
	Slide 5: The 5G Era: Failure? 5G has helped operators meet traffic demands, but revenue generation is a different story
	Slide 6: The 5G Era: Big Question whether on 5G, 4G or 3G (2G even) the question is the same
	Slide 7: The 5G Era: Big Question whether on 5G, 4G or 3G (2G even) the question is the same
	Slide 8: Understanding the CIO: what, when, who? 4,200 enterprise decision makers. 10 sectors. 21 countries. one massive set of insights
	Slide 9: Understanding the CIO: what themes did we tackle? by vertical, region, country, org size, state of digital transformation
	Slide 10: Understanding the Verticals: who cares most? fintech, utilities and media/entertainment stand out (sort of)
	Slide 11: Understanding the Verticals: who cares most? LAGGARDS, FOLLOWERS, LEADERS emerge when comparing tech use and spending
	Slide 12: Understanding the Verticals: where does the US fit in? across all verticals, US enterprises are more advanced – but with a future orientation
	Slide 13: Transformation Objectives: what do enterprises want? revenue generation bests costs savings, but security comes out on top
	Slide 14: Transformation Objectives: what do enterprises want? revenue generation bests costs savings, but security comes out on top
	Slide 15: Transformation Spending: how will digital be funded? there’s a lot at stake with most industries planning to spend ~10% of revenues
	Slide 16: 5G Transformation: what do enterprises want from 5G? people want what 5G promised (better connectivity and security) to support cloud ops
	Slide 17: 5G Transformation: what do enterprises want from 5G? people want what 5G promised (better connectivity and security) to support cloud ops
	Slide 18: 5G Transformation: what do enterprises want from 5G? people want what 5G promised (better connectivity and security) to support cloud ops
	Slide 19: Digital Transformation: what about Telco Priorities? connectivity in support of cloud services is spot-on – but edge can’t be forgotten
	Slide 20: What does it all mean?
	Slide 21: What does it all mean?
	Slide 22

